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Brand Guidelines
This Style Guide was designed to shape and communicate the ProScore brand, defining how we visually 
present, sound, and connect with our audience. This document provides clear instructions on using our 
logos, typography, color palettes, icons, patterns, and imagery. It also establishes essential brand 
positioning to guide our communication and ensure consistency across all touchpoints with our 
audience.

ˊhy ˔re ˕r˔nd ˚uide˟ines necess˔ryʲ
Brand guidelines are essential to maintaining a cohesive and recogni˭able identity. ʹrom proprietary Brand guidelines are essential to maintaining a cohesive and recogni˭able identity. ʹrom proprietary 
logos to the language we use, each guideline is a crucial piece of our brand’s overall image. ʹollowing 
these standards ensures we protect our visual assets, strengthen brand recognition, and deliver 
consistent, impactful messaging across all channels.

ʴre the ProScore ˕r˔nd ˚uide˟ines ˠ˔nd˔toryʲ
ˌes, adherence to the ProScore brand guidelines is mandatory for all employees, consultants, and ˌes, adherence to the ProScore brand guidelines is mandatory for all employees, consultants, and 
contractors. To support this, a reference folder is available on the marketing server, containing essential 
resources such as logos, font files, color palettes, PowerPoint templates, imagery, and icons. This ensures 
everyone has easy access to the tools needed for consistent and accurate brand representation.

Do ʼ need to ˚et ˔ny ˠ˔r˞etin˚ ˠ˔teri˔˟s ʼ cre˔te ˔ˣˣrovedʲ
ˌes, all marketing collateral must be reviewed and approved by the ʻead of ˀarketing, with no 
exceptions. This ensures alignment with our brand standards and consistency across all materials.

˄uestionsʲ˄uestionsʲ Contact the creative team at cre˔tiveʳˣroscoreʡ˔i

     Style Guide 2025

01    Introduction

02   Positioning 

03   Brand Voice

04   Personality

05   Brand Basics

06   Our Logo06   Our Logo

11    Typeface

12    Typography

13    Brand Colors

14    Iconography

15    Brand Patterns

16    Imagery



Positioning
ProScore is reinventin˚ the ˕usiness of ʼ˅ʴ Coˠˣ˟i˔nceʡ
We're empowering users to seamlessly manage their crew’s IRA compliance and achieve 
complete transparency in tracking their ʽourneyʠtoʠApprentice ratios. Through the ProScore 
SmartSource platform, users can generate essential documentation to optimi˭e their IRA tax 
incentives. ProScore is building a nextʠgen, AIʠdriven framework to support every stage of the IRA 
compliance process, making compliance straightforward, efficient, and highly impactful. 

We’re building a nextʠgen AI framework solution for every step of the IRA compliance process.We’re building a nextʠgen AI framework solution for every step of the IRA compliance process.

Our Tagline:

Ϣˊe˟coˠe to the ʹuture of Sˠ˔rter Coˠˣ˟i˔nceʡϣ
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Brand Voice
ProScore’s voice is Direct, Confident, & Trustworthy
Our voice shapes everything we create, expressing who we are and how we engage with the 
market—often, even without words. It’s our identity in action.

Direct
In a competitive landscape, we value people’s time and energy. Our messaging is streamlined In a competitive landscape, we value people’s time and energy. Our messaging is streamlined 
and straightforward, with no BS, fluff, or jargon. We create simple, accessible solutions, and our 
communication mirrors that: clear, concise, and to the point.

Confident
While we’re a startup, we're grounded in expertise. We believe deeply in our product and the 
potential of our users, presenting our message with easy confidence. Our tone reflects conviction 
without pretense—steady, assured, and approachable.

TrustworthyTrustworthy
Transparency and integrity are central to everything we do at ProScore. We strive to provide 
accurate insights and dependable support, fostering trust and helping users confidently manage 
their IRA compliance journey with a partner they can rely on.
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Brand Personality
ProScore’s ˕r˔nd ˣerson˔˟ity is ʼnnov˔tive ʙ Trustworthyʡ

˂ur ʼndentityʭ Innovative

˂ur ʿ˔n˚u˔˚eʭ Sincere, Accessible

˂ur ˉoiceʭ ʷirect, Confident, ʙ Trustworthy

˂ur Ch˔r˔cteristicsʭ Genuine, Imaginative, Positive, ʙ ʻonest

˂ur ˀotiv˔tionʭ Greatness, GameʠChanging, ʙ Industry Leading

˂ur ʹe˔rʭ˂ur ʹe˔rʭ Stagnation, Complacency, ʙ ʷisengagement
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Brand Basics
˂ur ˣurˣoseʟ ˠissionʟ visionʟ ˔nd v˔˟ues define who we ˔re ˔nd why 
ProScore e˫istsʡ

ˊhy does ProScore e˫istʲ
We empower users to manage their crew’s IRA compliance seamlessly, providing transparency 
for tracking ʽourneyʠtoʠApprentice ratios. Through the ProScore platform, users can generate 
essential artifacts to maximi˭e IRA tax incentives, creating a streamlined, compliant experience 
without limitations.

ˊh˔t does our future ˟oo˞ ˟i˞eʲˊh˔t does our future ˟oo˞ ˟i˞eʲ
Our vision is to become the goʠto IRA compliance platform for businesses and teams of all si˭es.

ˊh˔t ˣriciˣ˟es ˚uide our ˕eh˔viorsʲ
Our core values of empathy, transparency, honesty, and curiosity shape every decision we make. 
We’re committed to building something remarkable through respect and innovation.

ˊho is our t˔r˚et custoˠerʲ
Our customers are companies seeking transparency and control over their Our customers are companies seeking transparency and control over their 
ʽourneyʠtoʠApprentice ratios, using ProScore to generate essential artifacts and optimi˭e their 
IRA tax incentives.
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Our Logo
There ˔re three ˟oc˞uˣs for the ProScore ˟o˚oʟ th˔t wi˟˟ ˕e covered in the 
ne˫t few ˣ˔˚esʟ ˔s we˟˟ ˔s ˟o˚o ˠisuseʡ

The ˃roˆcore ʼC˂ˁ should be used sparingly, with ample clear space maintained around its edges 
to ensure visibility and integrity. It must not be combined with other logos without prior approval. 
The registration mark ʛ̀ʜ must always remain visible, and the icon should only appear in specified 
Black or White colors.
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A download of our logo in several different formats can be found in the Resources folder on the Marketing Drive.



A download of our logo in several different formats can be found in the Resources folder on the Marketing Drive.

Our Logo
The St˔nd˔rdʡ

The ˃roˆcore ˆt˔nd˔rd ˟o˚o, shown below in a hori˭ontal format, should always maintain ample 
clear space around its edges to ensure clarity and impact. The registration mark ʛ̀ʜ must be 
clearly visible at all times, and the logo should only appear in the specified Black or White colors.
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Our Logo
St˔c˞edʡ

The ˃roˆcore ˆt˔c˞ed ʿo˚o, displayed below in its vertical format, should always have ample clear 
space around its edges for optimal visibility. The registration mark ʛ̀ʜ must remain clearly visible, 
and the logo should appear only in the specified Black or White colors.
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A download of our logo in several different formats can be found in the Resources folder on the Marketing Drive.



Our Logo
The ˊordˠ˔r˞ʡ

The ˃roˆcore ˊordˠ˔r˞ is reserved for specific, preʠapproved applications. Like all of our logos, it 
should maintain ample clear space around its edges for clarity. The registration mark ʛ̀ʜ must 
always be visible, and the wordmark should appear only in the approved Black or White colors.
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A download of our logo in several different formats can be found in the Resources folder on the Marketing Drive.



Logo ˀisuse
ˁeverʟ ever everʡ

ʿo˚o ˀisuse can can seriously undermine the ProScore brand. Consistent and correct application, 
however, strengthens brand recognition and supports the growth of ProScore. Please adhere to 
the following ʕˁever, ʸverʕ guidelines to help maintain our brand integrity. Thank youʔ
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5.    ʷo not change the wordmark font our logo.

4.    ʷo not use our logo without the ʛ  ʜ mark..̀

3.    ʷo not rptate any element of our logo.

2.    ʷo not change the layout of our logo.

2.    ʷo not combine the ProScore logo with any other logo
       without using proper spacing as outlined in this guide.

5.    ʷo not add a stroke around our logo.

4.    ʷo not add a drop shadow to our logo.

3.    ʷo not skew our logo in any way, shape, or form.

2.    ʷo not change the si˭e of the elements of our logo.

ʷo ˁot change the color of our logo. Approved logo colors
can be found in our Brand Colors section on page 10.



Typeface
Priˠ˔ry Tyˣef˔ce ʠ Poˣˣins

˃oˣˣins is a popular family of geometric Sans Serif typefaces that we use for headlines and 
throughout our designs. ˈnlike other sansʠserif fonts, which can feel distinctly German or Swiss, 
Poppins has a uniˤuely American character. It offers versatility with eight weights—Thin, ʸxtra Light, 
Regular, ˀedium, Semibold, Bold, ʸxtra Bold, and Black—each with matching italics, along with 
narrow and condensed variations to suit various design needs.

Second˔ry Tyˣef˔ce ʠ *I[Ser^QTTe

Baskerville�Q[�coV[QLereL�I�\rIV[Q\QoVIT�\aXeNIce��UeIVQVO�Q\�[�I�JrQLOe�Je\_eeV�\Pe�oTL�[\aTe�\aXeNIce[�oN�
?QTTQIU�+I[ToV�IVL�\Pe�VeocTI[[QcIT�Le[QOV[�oN�*oLoVQ�IVL�,QLo\��<PQ[�NoV\�[Po]TL�oVTa�Je�][eL�QV�I�
[]J�\e`\�cIXcQ\a��IVL�Ve^er�Nor�PeILer[�or�I[�I�[\IVLIr�NoV\��*I[Ser^QTTe�Q[�I^IQTIJTe�QV�\Pree�_eQOP\[���
reO]TIr��[eUQJoTL��IVL�JoTL�

Thin
Thin Italic
Extra Light
Extra Light Italic

Regular
ʼtalic
ˀediuˠ
Medium Italic

:eO]TIr
Italic

Semi-Bold
Semi-Bold Italic

Bold
Bold Italic

ˆeˠiʵo˟d
SemiBold Italic
Bold
Bold Italic

ʸ˫˧˥˔ʵˢ˟˗
ExtraBold Italic
Black
Black Italic
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Typography
Proˣer ʹont ˈse˔˚eʟ Si˭in˚ʟ ʙ Co˟ors

˃roˣer tyˣo˚r˔ˣhy is vital for a consistent and professional brand presence. Always use approved 
fonts in specified weights and si˭es to ensure readability and brand consistency. Text should be 
si˭ed according to its context, with clear distinctions between headings, subheadings, and body 
text to guide the reader effectively. ˈse only approved brand colors to maintain legibility and 
visual harmony across all materials.

ʻe˔der on D˔r˞           ʻe˔der on ʿi˚ht        ʻe˔der on ʿi˚ht

ʼf you need ˔ ʻe˔der C˔˟˟out on D˔r˞ ʻe˔der C˔˟˟out on ʿi˚ht

Callouts:  When you want something to POP in your Body copy, always use Poˣˣins ˀediuˠʟ when calling
                   out in a ʻeader, always use ˃oˣˣins ˆeˠiʵo˟d.

Body:  Poppins Regular ʠ Si˭e: 14ʢ16ʢ1ʫpt   Line ʻeight: increase by 12pts ʠ Always use color: ʖ232222

Tit˟e of Contentʭ  Poˣˣins ˀediuˠ ʠ Si˭eʭ ʥʧˣt   ʿine ʻei˚htʭ ʦʩˣt

Section ʻe˔derʭ  Poˣˣins ˀediuˠ ʠ Si˭eʭ ʦʣˣt   ʿine ʻei˚htʭ ʧʥˣt

ˀ˔in ʻe˔derʭ  Poˣˣins ˀediuˠ ʠ Si˭eʭ ʧʣˣt   ʿine ʻei˚htʭ ʨʥˣt
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Brand Colors
ProScore Co˟or P˔˟ette

Our core colors are a direct expression of the ProScore brand identity. After thoughtful selection, 
we've chosen specific Primary, Secondary, and Tertiary colors to represent ProScore. ʸach color is 
not only distinctive but also resonates within the Renewable ʸnergy sector, enhancing our brand 
recognition and alignment with industry standards.

PLʸASʸ ʷO ˁOT ˈSʸ TʻʸSʸ COLORS:

Primary
ProScore Green
Cˀˌʾ   ʫ3 ˯ 20 ˯ 100 ˯ ʪ
RGB     34 ˯ 140 ˯ 34    
ʻʸˋ   ʖ22ʫC22

Although some of these colors will be used in our UX/UI development, we ask that you refrain from using them in the design elements of any 
marketing collateral. This does not include pictures or illustrations.

Secondary
ProScore Blue
Cˀˌʾ  ʫʬ ˯ ʪ6 ˯ 3ʫ ˯ 2ʪ
RGB   45 ˯ 63 ˯ ʬ6
ʻʸˋ   ʖ2ʷ3ʹ60

Tertiary
ProScore Volt
Cˀˌʾ  45 ˯ 0 ˯ 100 ˯ 0
RGB    153 ˯ 204 ˯ 0
ʻʸˋ   ʖʬʬCC00

ʻeader ʹont
ProScore ʷark Blue
Cˀˌʾ   ʬʬ ˯ ʫ5 ˯ 44 ˯ 4ʬ
RGB    10 ˯ 35 ˯ 66
ʻʸˋ   ʖ0A2342

Standard ʹont
ProScore ʹont
Cˀˌʾ   ʪ1 ˯ 66 ˯ 64 ˯ ʪ2
RGB    35 ˯ 34 ˯ 34
ʻʸˋ   ʖ232222

Grey One
ProScore Grey
Cˀˌʾ  53 ˯ 4ʪ ˯ 42 ˯ ʬ
RGB   125 ˯ 121 ˯ 125
ʻʸˋ   ʖʪʷʪʬʪʷʪʷʪʬʪʷ

Grey Two
ProScore ʻeather
Cˀˌʾ  23 ˯ 1ʫ ˯ 1ʫ ˯ 0
RGB    1ʬ5 ˯ 1ʬ6 ˯ 1ʬʪ
ʻʸˋ   ʖC3C4C5

PS Background LT
ProScore White
Cˀˌʾ   3 ˯ 2 ˯ 1 ˯ 0
RGB    245 ˯ 245 ˯ 24ʪ
ʻʸˋ   ʖʹ5ʹʪʹ5
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Iconography
ProScore ʼcons

Our icons were originally created to represent menu items within the ProScore website, and for 
use in all of our marketing materials. These icons may never substitute the main logo, but may 
be used across the entire brand. Incorporating icons into layouts is a great way to break up 
large portions of text and images. They also make content more visual and easily digestible. 
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A download of approved ʼʶ˂ˁˆ can be found in the Resources folder on the Marketing Drive.



Brand Graphic Patterns
ˈsin˚ ˂ur ʼC˂ˁ in Desi˚n

Our ProScore can be used in a few different creative ways to help make your marketing 
collateral more engaging. ʻere are some examples...
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Imagery
Stoc˞ ʼˠ˔˚es

˃roˣer ʼˠ˔˚ery choice helps carry ProScore's brand and voice. In general, imagery should 
convey a feeling of authenticity to viewers. Avoid being too flashy or excessively staged. 
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The energy should always be positive. 
Images with people smiling are preferred.

ˈse images that capture users in the 
moment, showing them on the job.

Realʠlife mockups of screenshots help 
showcase our product, and product updates.

Candid images feel more genuine than 
posed images.

Our images are energetic, enthusiastic, and 
realistic. 

People using and interacting with our product 
reflect ProScore’s userʠfirst mentality.

A download of some of our favorite stock images can be found in the Resources folder on the Marketing Drive.



Imagery
Custoˠ ʼˠ˔˚es

Custoˠ ʼˠ˔˚ery is available for your designs. ˌou can even reˤuest topic specific images that 
can be designed with sameʠday deliveryʔ
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